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360° Communication with NLP

Al : Building up the Mindset for Success

Objectives : To understand the fundamentals of Neuro
-Linguistic Programming (NLP) — Human Behavior
Patterning and how to apply them in the business con-
text. To gear ourselves to success using the Beliefs of
Excellence.

Introduction to NLP

S R to Success

Awareness & Choices

ABC Model

At cause or at effect ?

Fight / Flight Phenomena

How to give effective Feedback & Feed-forward ?
Beliefs of Excellence (NLP Presuppositions)
Motivation forces : Values & Beliefs

VVVVVVVVY

A2 : High Impact Communication

Objectives : To understand the Human Communication
Model and Information Filters. Explore Buyers’ Behav-
iours & clients’ preferred modes of communication
( V, A, K, Ad) and how to communicate with effects.

Human Communication Model
Information Filters
Representation System
Sensory Acuity
Explore Clients’ behavior patterns
R.O.L.E. Model
Modalities & Submodalities V, A, K, O, G
- Create & change internal pictures
- Change small habits
- Swish Pattern
Association / Dissociation
Develop a climate of trust —Rapport & relationship
building
- The elements of Communication
- Matching
- Mirroring
- Crossover Mirroring
- Pacing & Leading
Perceptual Positions
High Performance State
- Congruence
- Anchors : Resourceful anchor
Negative anchor
Stacking anchors
Collapsing anchors
- Circle of Excellence
» Effective use of Body Language
- E.M.B.A. Model
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Leading with NL.P
B1 : Enhance our influential power

Objectives : Learn how to use language patterns of
effective communicators to influence others. Estab-
lish communication with our subconscious mind to
manage Stress and avoid ‘burn-outs’.

» Language patterns
- relationship between language & experience
» Importance of Questions : SW & 1 H
» Chunking
- Chunk up to find direction / vision
- Chunk down for detailed planning
- Chunk sideways to look for alternatives
» Artfully Vague Language — Milton Model
- 19 Hypnotic Language patterns
» Precision Language — Meta Model
- Beware of the ambiguities in language
- Utilize Meta Model questions to solicit detailed
information or clarify ambiguities
» Change Management
- Positive Intention
- Handling Resistance
» Reframing
- Context Reframing
- Content Reframing
- Six Steps Reframing
» Stress Management
- Power of the subconscious mind
- Relaxation Techniques

B2 : Success Strategies & Goal Setting

Objectives :
goals.

Use systematic thinking skills to set realistic

» Strategies & T.O.T.E. Model
- How to elicit & utilize strategies
- Understand cliemt’s Buying Strategies
» Setting S.M.A.R.T. Goals
» Conditions for Well-formed Outcomes
» The Power of ‘As If’ Frames
» The Importance of Ecology Check






